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e Audio and video is off by default - you can only hear and see the panel. Questions for our panel?
e The webinar will be recorded & we will email you the recording tomorrow. Use the Q&A tab and we will get to

i |
e If you have any technical issues, email marketing@keg.com. ds many as possible as the end!
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How are you using TikTok to
showcase your campus?
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Humanize your
institution. Q

second

Over half of TikTok’s
audience is 18—24, idedl

for enroliment outreach. attention span
for Gen Z.
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What percentage of
your contentis
student generated?

\ KEYSTONE

EDUCATION GROUP




UGC: Not just
a ‘buzzword’

of students are actively

seeking college-related

content (student vlogs,
campus tours)
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*Manaferra’s State of College Search 2025



What about
student reviews of
your university?

YA

of students said they
take reviews into
consideration
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Is it still worth posting
on Facebook?




It is audience
dependent...
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e Different demographic, so adapt messaging.

of students said they
use Facebook to
reseadrch study
options.

e Useful for reaching parents and alumni.
e Share informational content more directly.

* Leverage Facebook for event promotion.
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What opportunities
are there for using
Reddit (and Quora)?
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Any questions?
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