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Why?
TikTok continues to dominate with the highest engagement
rates, especially among Gen Z users. Institutions are leveraging
its short-form video format to showcase campus life, student
experiences, and academic programs.
Over 70% of Gen Z (current college students) actively use TikTok
daily.
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I N S I D E R  S E S S I O N
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How are you using TikTok toHow are you using TikTok to
showcase your campus?showcase your campus?

How are you using TikTok to
showcase your campus?

T I K T O K



Over half of TikTok’s
audience is 18–24, ideal
for enrollment outreach.

Humanize your
institution.
Humanize your
institution. 8

second

attention span
for Gen Z.



What percentage ofWhat percentage of
your content isyour content is
student generated?student generated?

What percentage of
your content is
student generated?

U G C



89% 
of students are actively
seeking college-related
content (student vlogs,

campus tours)

UGC: Not just
a ‘buzzword’
UGC: Not just
a ‘buzzword’

*Manaferra’s State of College Search 2025



82% 
of students said they

take reviews into
consideration

What about
student reviews of
your university? 

What about
student reviews of
your university? 

*Keystone’s State of Student Recruitment report 2025



Is it still worth postingIs it still worth posting
on Facebook?on Facebook?  

Is it still worth posting
on Facebook? 

F A C E B O O K



It is audience
dependent...
It is audience
dependent...

Different demographic, so adapt messaging.

Useful for reaching parents and alumni.

Share informational content more directly.

Leverage Facebook for event promotion.

C O N T E N T  T I P S

17% 
of students said they

use Facebook to
research study

options.

*Keystone’s State of Student Recruitment report 2025



What opportunitiesWhat opportunities
are there for usingare there for using
Reddit (and Quora)?Reddit (and Quora)?

What opportunities
are there for using
Reddit (and Quora)?

R E D D I T



Any questions?Any questions?


